Brussels delivers organic boost
New campaign from European Commission says organic is good for everyone.

A new campaign has been launched by the European Commission (EC) to inform consumers across Europe about the benefits of organic food and to support the development of the organic retail market. 

Mariann Fischer Boel, European Commissioner for agriculture and rural development, says - "Consumer demand for organic products is growing, offering business opportunities for all sectors of the food supply chain. In launching this campaign, I call on all stakeholders involved in organic farming to promote the organic idea."
The promotional campaign focuses on increasing awareness of organic produce among young people to ensure a future market for organic, under the slogan - "Organic farming: Good for nature, good for you." 

But despite the campaign’s implication of health benefits from organic produce, the Commission is denying its support for organic farming over conventional, saying it is merely seeking to help the organic sector.

"We are not favouring organic as an alternative to conventional," Michael Mann, agriculture spokesman for the European Commission, told journalists in Brussels. 
"Merely we are providing the marketing tools to aid progress in the organic industry while helping consumers make their own choices on which products to buy."

Aside from the main slogan, the EC has developed a list of slogans and key messages for use by the sector such as: "Organic farming. The natural choice"; "Organic farming. In nature we trust"; "Organic farming. In goodness we trust"; and "Organic products meet consumer demand for authentic, high quality and tasty food".

It has also announced a competition to develop a new organic faming logo, which will be compulsory on all organic products in Europe from mid-2010, as long as at least 95 per cent of the ingredients are organic. It had previously been forced to withdraw a previous design as it was deemed too close to a supermarket and used the word Bio which is not identified with organic in the English-speaking world.

Across the EU, the organic market has been experiencing growth in recent years of between 5 and 30 per cent depending on the country, according to European Commission figures.
http://ec.europa.eu/agriculture/organic/home_en
http://www.organic-farming.europa.eu/
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