Food Standards Agency awards itself slap on back

The eighth annual Consumer Attitudes to Food Survey, published the UK Government’s Food Standards Agency (FSA), alleges increased confidence among the public in the food they are consuming and in wider food issues. In fact it reads as a rather self-congratulatory volume.
Highlights of the latest survey relating to food safety include ( as percentages of respondents questioned) - a decrease since 2006 in concern over many food safety issues including additives (35% down from 38%), food poisoning (36% down from 42%), GM foods (20% down from 25%) 

Food labels remain important to shoppers looking for a range of information such as ‘best before’ dates, allergy advice and additives in foods. Half of respondents said they check some form of labelling information when buying food. But only 3% say they look for organic on the label while 42% check the fat content; 40% check the salt, 9% look for country of origin and only 7% look for price.
The FSA says that more than three quarters (78%) of consumers are now aware that they should be eating at least five portions of a variety of fruit and vegetables each day. 

Nine out of ten respondents claimed that healthy eating is important to them, and 87% also believed that a limited budget is not a barrier to healthy eating, with those aged over 50 more likely to agree with this sentiment than any younger age group.
Andrew Wadge, Chief Scientist at the Food Standards Agency, says – “A dip in concern over many food safety issues could point to growing consumer confidence in the regulation of the food industry. Alternatively, it might indicate a decreasing awareness of the importance of food hygiene – and this is something we will be addressing during Food Safety Week in June.”
As a note of caution, the FSA is home to famous scepticism about the benefits of organic food.
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