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Organic 3.0

A new vision for Organic Farming









Positioning Organic Agriculture

Organic agriculture is more than covering a market’'s demand



Organic Agriculture offers the world an

alternative to address global challenges

Food security

Climate change
mitigation/adaptation

Biodiversity
conservation

Sustainable natural
resources (water, soil)






Planet Boundaries/global challenges










4 per mille

If we increase by 4%0 (0.4%) a year
the quantity of carbon contained
in soils, we can halt the annual
increase in CO2 in the atmosphere,
which is a major contributor

to the greenhouse effect
and climate change

IF2AM
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The Organic Movement sets landmarks

Positioning of Ecological/Organic
Agriculture

Agriculture - done differently — can be part
of the solution. “If we get it right with
agriculture and food systems, we get it right
for people and planet!”

Organic agriculture — a dynamic and
continuously developing farming system
based on the science of agro-ecology - is a
forerunner of truly sustainable agriculture
and offers practical solutions to address
IFES major global challenges.
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This is the third phase of the global organic movement
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History, Organic 1.0
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M. Fukuoka

Hans (T 1988) und Maria Miller (t 1969) Jerome Irving Rodale (1 1971) Rudolf Steiner (T 1925)
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ducers (in millions), 2005 - 2011
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We are

successful, but ....

1% only

IF2AM
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We are

successful, but ....

1% only

IF2AM
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100 countries with

Rea“ty 2016 bilateral arrangements

would mean 4950
arrangements

Organic
Arrangements
AS, Around the

I*I World
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What about the developing world?

Organic wants to address poverty and inequality

Organic Arrangements Around the World:
Current and prospective arrangements
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Organic 3.0 Worldview

The overall goal of
Organic 3.0 is to enable

a widespread uptake of
truly sustainable farming
systems and markets based
on organic principles and
imbued with a culture of
innovation, of progressive
improvement towards best
practice, of transparent
integrity, of inclusive
collaboration, of holistic
systems, and of true

value pricing.
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Continuous improvement towards best practice




Societal: People live in equality
and equity.

Ecological: Common resources
are used sustainably.

Economic: Trading leads to
prosperity.

Cultural: Inspiration, innovation,
leadership, and altruism are
enabled. Communities are
stable and thrive.

Accountabillity: People are
accountable for their actions;
actions are taken in a
responsible manner,
stakeholders are encouraged
to participate.

CRGANICS

22


http://www.ifoam.bio/en/organic-landmarks/best-practice-guideline-agriculture-and-value-chains
http://www.ifoam.bio/en/organic-landmarks/best-practice-guideline-agriculture-and-value-chains

Organic 3.0 feature 3:

CRGANICS

Third Party certification, Participatory
Guarantee, self claims, organic plus,
reputation economy, novel technology for
tracing (GPS, Webcams etc.) and other ideas

Organic is not defined by the way conformity
assessment is organized. It is defined by the
practice (minimally equivalent with the
IFOAM Standards Requirements)
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penetration rate
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Working towards impact!

ey Thank you for your attentiopﬂ
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